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EXECUTIVE SUMMARY                                                                                                          

 
This report analyses the results gathered in a survey addressed to the UK in the context of the Digital Cultural 
Designer project. The survey aimed at evaluating the level of digital culture in the UK. A digital culture is a 
concept that describes how technology and the internet are shaping the way that we interact as humans. It's 
the way that we behave, think and communicate within society. The survey managed to examine the 
experiences of local people, determine what resources and tools would help them more effectively empower 
young people get involved with digital culture. The surveys also explored the diffusion of digital cultural 
fruition experiences and the level of awareness and required skills on Digital Culture, improving the focus of 
the handbook and the user-centred values of the outlined strategies and methods. Eurospeak managed to 
carry out a context survey, with desk research and interviews with the project target groups. For the survey 
activity, we collected data and information through questionnaires and interviews. Five different types of 
questionnaires have been shared in order to cover a larger crowd and guaranteeing the validation of results 
in a bigger extent. The structure of the survey went as follows: 
 

1) Survey for cultural institutions staff, LOD experts and Institution Staff 
2) Survey for digital cultural providers and IT professionals 
3) Survey for ICT& LOD experts 
4) Survey for Museums, Archives Libraries Directors 
5) Survey for Youngsters 
 

In total 102 people were asked to fill in the questionnaire. More specifically, we received 14 responses to 
the questionnaire of youngsters, 10 from the Cultural Institution Staff, 12 from the digital cultural providers 
and IT professionals, 11 from the ICT & LOD experts and 5 from Museums, Archives and Libraries Directors. 
The results of the field research process are presented in detail in this national report. 
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INTRODUCTION                                                                                                                

 
The Digital Cultural Designer (DCD) Project consists of extending and developing the digital skills and 
competences of young people especially in the field of culture aiming to improve cultural education through 
innovative online tools and methods. The project aims also to introduce young adults to the concept of open 
data allowing them to learn and experiment with open data, corresponding to their own needs. By making 
the open data topic understandable for youth, young people can easily experiment through interactive video 
series, animated clips, expert interviews and then more and more young people might try to cross the open 
data bridge. They can point out problems, select data based on their needs and give creative input on how 
ǘƻ ǘǊŀƴǎŦƻǊƳ ŀƭƭ ǘƘƛǎ ƛƴǘƻ ŀƴ ŀǇǇƭƛŎŀǘƛƻƴΦ LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ open data become truly open to young people, 
as this will lead towards more and better use of it. Addressing young adults in a visual, interactive and non-
linear manner, is a good way to make open data easy approachable. So, it is a must to transform digital natives 
into open data literates. 
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Characteristics 

 
1. Age 

 

The majority of the participants, namely 78, 6 % who took part in the research were 25-29 years old 
while the rest 21,4 % were youngsters ranging from 19-25 years old. 

 

 
 

Image 1: Age of participants 

1. YOUNG PEOPLE INVOLVED IN RESEARCH ON DIGITAL CULTURE 
DEVELOPED IN THE UK 

Key findings of Chapter 1: 

ü  78,6% of the responders were aged from 25 to 29 and 21,4% were aged from 19-25. 

The majority of them were female (78,6%) and the rest male (21,4%). 

ü  Half of them (50%) were to some extend familiar with the concept of Linked Open 

Data, 7,1% were indeed familiar and 42,9% were not at all familiar with it. 

ü 11 out of the 14 responses agree with the statement that digital resources in general 

are changing the way we interact with each other. 

ü The largest percentage of the participants (71,4%) have found video devices useful. 

Guidance devices follow with a percentage of 57,1%. 
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2. Gender 

The questionnaire was answered mostly by women (78,6%) and only the 21,4% of the participants were 
men.  

 

Image 2: Gender of participants 

 

 

Awareness on Digital Culture 

 
3. How often have you accessed or used the following digital resources provided by museums, 

libraries and archives? 

 

The participants in most cases stated that they sometimes or often look for access in video devices 

and in guidance devices that are provided freely by libraries or museums. They rarely make use of 

projection devices. 

 
 

Image 3: Access to digital resources 
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4. Which of them have you found useful? 

 
As it can be seen from the chart, the largest percentage goes to video devices (71,4%) and guidance devices 
(57,1%). Immersive devices follow with a percentage of 50%. Respondents found internal databases less 
useful with a percentage of 21,4%. 

 

 

Image 4: Usefulness 

 
 

5. How much do you agree with the following statements in relations to digital resources you used 

provided by museums, libraries and archives? 

 

The young participants in the questionnaire rated all the statements below with the same highest 

number (5) stating that they mostly or totally agree with all the following: 

 

¶ άLǘ ǿŀǎ ŜŀǎƛŜǊ ŦƻǊ ƳŜ ǘƻ ƭŜŀǊƴ ǎƻƳŜǘƘƛƴƎ ƴŜǿ ōȅ ǳǎƛƴƎ ǘƘŜǎŜ ǊŜǎƻǳǊŎŜǎ ǘƘŀƴ ōȅ ǊŜŀding a 

ōƻƻƪ ƻƴ ǘƘŜ ǎŀƳŜ ǘƻǇƛŎΦέ 

¶ άL ǘƘƛƴƪ ǘƘŜǎŜ ŘƛƎƛǘŀƭ ǊŜǎƻǳǊŎŜǎ Ŏŀƴ ōŜ ǾŜǊȅ ƘŜƭǇŦǳƭ ŦƻǊ ƻǘƘŜǊ ǇŜƻǇƭŜ ǘƻ ƭŜŀǊƴ ŀƴŘ ōŜ ƳƻǊŜ 

ƛƴŦƻǊƳŜŘ ŀōƻǳǘ ŀ ŎŜǊǘŀƛƴ ǘƻǇƛŎΦέ 

¶ άL Ŏŀƴ ŀŎŎŜǎǎ ǘƘŜƳ ŦǊƻƳ ƘƻƳŜ ǿƛǘƘ Ƴȅ ƭŀǇǘƻǇ ƻǊ ŦǊƻƳ Ƴȅ ǎƳŀǊǘǇƘƻƴŜΦέ 

¶ άL Ŏŀƴ ŀŎŎŜǎǎ Řŀǘŀ ŦǊƻƳ ƻǘƘŜǊ ƛƴǎǘƛǘǳǘƛƻƴǎ ŀōǊƻŀŘ όƭƛƪŜ ƻǘƘŜǊǎ ƳǳǎŜǳƳǎκŀǊŎƘƛǾŜǎκƭƛōǊŀǊƛŜǎύΦέ 

¶ ά5ŀǘŀ ŀƴŘ ƛƴŦƻǊƳŀǘƛƻƴ ŀǊŜ ǿŜƭƭ ǇǊŜǎŜƴǘŜŘ ŀƴŘ ƻǊƎŀƴƛȊŜŘ ƛƴ ǘƘŜ ŘƛƎƛǘŀƭ ǊŜǎƻǳǊŎŜǎ ǘƘŜȅ 

ǇǊƻǾƛŘŜΦέ 

 

²Ƙŀǘ ǿŀǎ ǎǘǊƛƪƛƴƎ ǿŀǎ ǘƘŀǘ ǊŜǎǇƻƴŘŜƴǘǎ Ƴƻǎǘƭȅ ŘƛǎŀƎǊŜŜŘ ǿƛǘƘ ǘƘƛǎ ǎǘŀǘŜƳŜƴǘΥ άL Ŏŀƴ ǎŜƴŘ ŦŜedback to 

ƳǳǎŜǳƳǎκŀǊŎƘƛǾŜǎκƭƛōǊŀǊƛŜǎ ǘƘǊƻǳƎƘ ǘƘŜƛǊ ǎŜŀǊŎƘ ŜƴƎƛƴŜǎκŘŀǘŀōŀǎŜǎέΦ 
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Image 5: Level of Agreement 

 

Practical and Theoretical Experience with Digital Culture 

 
 

6. What do you think should improve in the digital resources provided by these institutions? 

In this question the majority of the respondents (64,3%) replied that what should be improved is 

ά5ƛƎƛǘŀƭƛȊƛƴƎ ŜǾŜƴ ƳƻǊŜ ǘƘŜ ŘŀǘŀΣ ƛƴŦƻǊƳŀǘƛƻƴ ŀƴŘ ŘƻŎǳƳŜƴǘǎ ǿƘƛŎƘ ǘƘŜǎŜ ƛƴǎǘƛǘǳǘƛƻƴǎ ƪŜŜǇΦέΦ !ŦǘŜǊ 

that 3 answers received the same percentage from respondents, namely 57,1%. These 3 answers are 

the one below: 

¶ ά¢ƘŜ Řŀǘŀ ŀƴŘ ƛƴŦƻǊƳŀǘƛƻƴ ǘƘŜȅ ƘŀǾŜ ǎƘƻǳƭŘ ōŜ ƳƻǊŜ ƻǇŜƴΦέ 

¶ ά5ŀǘŀ ŦǊƻƳ ǘƘŜǎŜ ƛƴǎǘƛǘǳǘƛƻƴǎ ǎƘƻǳƭŘ ōŜ ŀŎŎŜǎǎƛōƭŜ ŦǊƻƳ ƻƴŜΩǎ ƭŀǇǘƻǇκǎƳŀǊǘǇƘƻƴŜ.έ 

¶ ά5ŀǘŀ ŀǎ ǿŜƭƭ ŀǎ ǘƘŜ ƛƴǘŜǊŦŀŎŜǎ ǇǊƻǾƛŘŜŘ ǎƘƻǳƭŘ ōŜ ŀǾŀƛƭŀōƭŜ ƛƴ ƳƻǊŜ ƭŀƴƎǳŀƎŜǎΦέ 

 

Image 6: What should be improve in the digital resources 
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7. How much do you agree with the following statements? 

 

When asked to rate the extent in which they agree or disagree with the following statements the replies 
went as follows: 

 

¶ 10 out of the 14 totally agree that digital resources in general are changing the way we interact 
with each other. 

¶ 8 out of the 14 totally agree that as a society, we are creating a new culture inside the digital 
world. 

¶ Finally, 12 out of the 14 respondents mostly and totally agree that we cannot do without digital 
resources. They are part of our society and culture. 

 

 

Image 7: Level of Agreement 
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8. Are you familiar with the concept of Linked Open Data? 
 

To this question, half of the respondents (50%) said that they are to some extend familiar with the concept 
of Linked Open Data and only 1 was familiar with it. On the contrary, 42,9% were not familiar with it. 

 
Image 8: Familiarity with Linked Open Data 

 
 

9. If you answered "Yes" to Question 8, can you briefly describe your experience with LOD? 

 

To this question we did not receive any response.
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Awareness on Digital Culture 

 
1. Which of the following digital resources do you provide in your museum/library/archive? 

This first question that is directed to museums archives and libraries representatives and directors in 

the UK examines which of the digital resources do the museums or libraries they work with provide. In 

this list, as it is seen in the graph below, 4 digital resources with the same percentage, 80%, are in the 

1st place. These are the following: 

¶ Newsletters 

¶ Guidance devices such as an audioguide 

¶ Video devices such as documentary films 

¶ Projection devices such as those showing 360 degrees. 

The least provided resource has to do with Internal database. 

 

Image 9: Use of Digital Resources 

2. MUSEUMS, ARCHIVES AND LIBRARIES DIRECTORS/ 
REPRESENTATIVES  INVOLVED IN RESEARCH ON DIGITAL CULTURE 
DEVELOPED IN THE UK 

Key findings of Chapter 2: 

ü 60% of the respondents said that they first introduced these digital resources in their 

museum/library and cultural institution about 5 years ago. 

ü The challenges they faced when they introduced them were equally distributed among Lack 

of resources, Educated/Experienced personnel and IT equipment/infrastructure. 

ü The digital resources or services that are planned to be used in the upcoming period are 

Audio and Video Streaming and Augmented and Virtual Reality. 
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Practical and Theoretical Experience with Digital Culture 

 
2. When did you first introduce Digital Culture in your museum/library/cultural institution? 

60% ƻŦ ǘƘŜ ǊŜǎǇƻƴŘŜǊǎ ǎǘŀǘŜŘ ǘƘŀǘ ƛǘΩǎ ōŜŜƴ ŀǊƻǳƴŘ р ȅŜŀǊǎ ǎƛƴŎŜ ǘƘŜȅ ŦƛǊǎǘ ƛƴǘǊƻŘǳŎŜd Digital Culture in 

their institution, while the rest 20% only about a year ago and the last 20% some over 10 years ago, others 

in the last 2 years. 

 
Image 10: Introduction of Digital Culture in the Institution 

 

3. What challenges did you face when you introduced them? 

Regarding the challenges they faced when they introduced them, these had to do with the Lack of 
resources, with Educated and Experienced personnel and with IT equipment and infrastructure. 

 
Image 11: Obstacles 
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4. How often do you think your visitors use these resources? 

Visitors always video devices, such as documentary videos. They often use Newsletters and sometimes 

Guidance devices, such as an audioguide. Wiki networks and internal database are not provided. 

 

Image 12: Frequency of visitors 
 

5. Which age groups tend to use these resources the most? 

Both youth and adults tend to use the Guidance devices. However, Adults use more the Newsletters. At the 
same extend they use the Video devices. 

 
Image 13: Age Group 
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6. How much do you agree with the following statements? 

The majority of the respondents totally agree that visitors can digitally access through them 

information from other institutions even abroad. They mostly agree that their visitors generally do not 

need assistance and can use these resources easily and that these digital services have positively 

impact on their museum/library/archive. They also mostly agree with the statement that digital tools 

are shaping a new form of culture in their society. On the other hand, they mostly disagree that the 

great majority of data is digitalised. 

 

Image 14: level of Agreement 

 

7. Which of these data and service are openly shared by you with other institutions? 

Digital Social Communication such as Social Media, Digital Storytelling and e-Books/Repositories are openly 
shared (60%) by them with other institutions. On the contrary, Blogs/Wikis and Online Collection Portals are 
least shared. 

 
Image 15: Data and service are openly shared 
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8. What are the digital resources or services you are planning to provide in your institution? 

The digital resources or services that are planned to be used in the upcoming period are Audio and 

Video Streaming and Augmented and Virtual Reality, both at 80%. What they least plan to provide is 

Audios at 20%. 

 
 

Image 16: Digital resources & service 






























